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FIGURE 4 



Determine the COS Group to which the relevant COS belongs, 



Collect the COI-DBs from each COS and aggregate the associated data 
for each parameter. 



Rank video titles from highest to lowest to determine a prescribed 
number of most popular titles for that COS group using video rental 
statistics for the aggregated. 



Delete the lowest ranked videos to allow inclusion of new release 
videos on the list. 



Remove videos with a New Release tag from the list. 



Apply the applicable COS 126 group video type and category 
percentages to the remaining number of videos in the initial Hst to 
derive an Adjusted Popular Titles list. 



Identify and fill quantity gaps in video type and category for the 
Adjusted Popular Titles list using applicable videos from the 
aggregated GOI-DB for each COS. 



Apply holiday, seasonal tags, or other relevant category tags to select 
and add video titles to ensure they are included in the video mix at the 
appropriate time of year. 
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Identify missed videos. 



Determine the top ten-percent missed video titles by ranking the 
missed video titles from highest to lowest. 



Determine popular video titles that display an atypical viewing 
distribution for each rental day. 



Compare a previous P500 Ust against the newly derived P500 list to 
determine which P500 videos need to be added and/ or deleted. 
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Collect STB-DBs from each subscriber's STB. 



Create an aggregated Master STB-DB using the collected STB-DB of all ^ 2- 
video rental data. 



Using the Master STB-DB, add the previous month's video rental list to 
the video rental Ust for each STB. 



Calculate individual percentages for video categories rented (e.g., science 
fiction, comedy, drama, etc.) for each STB. 
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Derive percentages for NRV and PCV for each STB using thei^ 
cumulative video rental list. 



Fetch titles of all new releases available to subscribers ^ 



Determine a relevant list of NRV for each STB based on individual 
percentages calculated for video categories rented. 



Prioritized the NRVs in each video category based on a database of box 
office results or other historical viewing statistics. 



Select a minimum number of NRVs from the prioritized Hst of all new 
release titles, using each subscriber's online questionnaire response on 
Favorite Categories and Topics and an analysis of the complete video 
rental list for the Master STB-DB, 



Create a prioritized VWn list by sorting the VWn hst by video category 
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Apply the applicable PCV percentages to the prioritized VWn list to ^ S ^ ^ 
determine the quantity and type of PCV videos to include in the TlO 



mix. 
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Optimize PCV selections by analyzing the video rental data to ^ 5 
determine if specific video titles or types are rented frequently. 






Identify quantity gaps in the TIO 
using the prioritized list of NRVs 


ist and fill with additional NRVs, ^ 
as describes. 
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Collect the STB-DB information from each subscriber.!''^ 



Aggregated the collected STB-DB information into the Master STB-DB ^ 
at the W. 



Remove already-watched trailers and trailers of videos already rented^ 
from the list of trailers to be loaded on a given STB, 



Analyze a parameter for "Average Percent of Video Trailers Watched" 
to determine whether the average falls below a prescribed minimum. 
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If the average falls below the prescribed minimum, add a new set of 
trailers by analyzing the YTD list of videos rented to determine the 
highest-ranking video category selected by the subscriber. 



